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Research Article Arastirma Makalesi

Faculty Members' Digital Footprint
Experiences and Digital Footprint
Awareness

Ogretim Uyelerinin Dijital Ayak izi Yasamlari ve Dijital
Ayak izi Farkindaliklari

ABSTRACT

This study aimed to reveal the relationships between faculty members' gender and Internet usage time (daily
usage time and years of use), their use of online environments, their digital footprint experiences, and digital
footprint awareness. For this purpose, the relational research model was adopted in the study. The sample of
the study consists of 398 faculty members working at a state university in Turkey. Descriptive and relational
analyzes were made for the analysis of the data. Mean, percentage, and frequency analysis were used in de-
scriptive analysis. For the relational analysis, the association rule, one of the data mining methods, was used.
At the end of the study, it was found that the faculty members' digital footprint awareness was high, and their
negative digital environment experiences were low. It was observed that the digital footprint experiences and
awareness of female faculty members were significantly higher than that of male faculty members. It was also
found that faculty members mostly use online chat tools, social networks, e-mail services, and least blogs,
learning management systems, and Wiki. Faculty members who indicated that digital media posts reflect
their real thoughts stated that they do not regret these posts, and after checking their writing, they are sharing
them in digital media. Finally, researchers were suggested to examine the change in digital footprint aware-
ness according to regional and cultural differences.

Keywords: Digital footprint, digital footprint awareness, digital footprint experiences, faculty member

6z

Bu galismada 6gretim Uyelerinin cinsiyetleri, interneti kullanim streleri (glinltik kullanim siresi ve kullanim
yill), gevrim ici ortamlari kullanma durumlari, dijital ayak izi yasantilari ve dijital ayak izi farkindaliklari arasindaki
iliskilerin ortaya konmasi amaglanmistir. Bu amag dogrultusunda galismada iligkisel aragtirma modeli benim-
senmistir. Calismanin 6rneklemini Turkiye’de bir devlet tniversitesinde gorev yapan 398 6gretim Uyesi olustur-
mustur. Verilerin analizi igin betimsel ve iliskisel analizler yapilmistir. Betimsel analizlerde ortalama, yiizde ve
frekans analizleri kullaniimistir. iligskisel analizler igin ise veri madenciligi yéntemlerinden birliktelik kuralindan
faydalaniimistir. Calisma sonunda 6gretim Uyelerinin dijital ayak izi farkindaliklarinin yiiksek, olumsuz dijital
ortam yasantilarinin ise diislik oldugu ortaya ¢ikmistir. Kadin 6gretim Uyelerinin dijital ayak izi yasantilari ve
farkindaliklarinin erkek dgretim Uyelerine gére 6nemli élglide daha yiiksek oldugu gériilmistir. Ogretim Uye-
lerinin cogunlukla cevrimici sohbet araglarini, sosyal aglari, e-posta hizmetlerini ve en az bloglari, 6grenme
yonetim sistemlerini ve Wiki'yi kullandiklari ortaya ¢gikmistir. Dijital medya paylasimlarinin gergek distincelerini
yansittigini belirten 6gretim Uyeleri, bu paylagimlardan pisman olmadiklarini, yazilarini kontrol ettikten sonra
dijital ortamda paylastiklarini belirtmislerdir. Son olarak, arastirmacilara dijital ayak izi farkindaligindaki degisi-
mi bolgesel ve kiltirel farkliliklara gore incelenmesi gerektigi onerilmistir.

Anahtar Kelimeler: Dijital ayak izi, dijital ayak izi farkindahgi, dijital ayak izi yasantilari, 6gretim tyeleri

times these marks can be used against individu-
als. Faculty members are among the employees
who use the Internet the most, both in their
academic and daily lives. For this reason, deter-
mining faculty members’ use of online environ-
ments, digital footprint experiences, and digital
footprint awareness levels and revealing the re-
lationships between these variables will increase
faculty member’s awareness of digital footprint.
For this reason, this study aimed to examine fac-
ulty members’ experiences of digital footprint
and awareness of digital footprint.

Introduction

Information and communication technologies
have caused rapid changes in both the daily and
professional lives of individuals. These chang-
es necessitate individuals to be digital citizens.
Digital citizens frequently use internet environ-
ments, perform many actions in these environ-
ments, and digital footprints emerge from these
actions. The more time individuals spend in the
internet environment; the more footprints they
leave in the digital environment. Digital foot-
prints can contain important information about

individuals’ lives, and some digital footprints that
occur as a result of wrong sharing can cause indi-
viduals to have problems. So much so that some-

The digital footprint can be specified as data res-
idues created while using the Internet. In other
words, they are the shadows of individuals in digi-
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tal environments. In a different definition, digital footprint refers to
the information and data that people generate through purpose-
ful action or passive registration when they are online (Thatcher,
2014). In the literature, instead of digital footprints, digital assets
(Edwards & Harbinja, 2013; Hopkins, 2013), digital tracks (Wright,
2014), digital land (Hopkins, 2013), digital heritage and digital
memory (Bassett, 2015), or digital remains (McCallig, 2013) are
used. Just as people leave a footprint on the ground when they
are in a physical environment, they leave various traces of what
they do in digital environments. These traces left in digital envi-
ronments can also cause perceptions to be managed or changed
later. Because social media, internet calls, shopping, application
usage, online games, and e-mails are recorded in a database and
can be viewed and used by others whenever they want. For this
reason, what is wanted, written, and uploaded in the digital world
can be very important and sometimes dangerous for people (Gi-
rardin et al., 2008; Kuehn, 2012).

Footprints left in digital environments can be active or passive
(McDermott, 2018). A functional digital footprint is data that is in-
tentionally sent online. In sending an e-mail, it is a situation where
information is expected to be seen and/or recorded by another
person, and this is the active digital footprint for the sender. The
more e-mails a person is sent, the greater their digital footprint,
and the messages sent can easily be stored or remain online for
many years (Kuehn, 2012; Malhotra et al., 2012). Actions such
as browsing, commenting, status updates, and video and pho-
to sharing in social media environments (Whatsapp, Pinterest,
Linkedin, Twitter, Facebook, Youtube, Google+, and Instagram)
cause individuals to leave active digital footprints.

Active footprints may lead to significant changes and problems
in an individual’s life due to being the strange footprints used by
whom or for what. Because by following the digital footprints of a
person, much personal information such as lifestyle (Yuan et al.,
2013), view of the world, political opinion, religious belief, person-
ality traits (Lambiotte & Kosinski, 2014), education, gender, sex-
ual orientation and place of residence (Chen et al., 2018) can be
reached. Active digital footprints are data sets that can be exam-
ined, especially when hiring a new employee. Because it can offer
much information about a person’s political view, outlook on life,
the people around him, his achievements, or failures.

Making random searches on the Internet, purchasing things on-
line, filling out various online forms or surveys, and browsing web
pages constitute passive digital footprints. Passive digital foot-
prints are data tracks left online unintentionally by the user. These
data sets do not contain personal information, but they may in-
clude IP addresses and purchasing habits. This information can
be used for purposes such as targeting ads and creating various
customer profiles. Search history recorded by some search en-
gines is the most prominent example of passive digital footprints
(Ugurdag, 2019). Until a few years ago, the audience entering the
Internet could not be defined. It was impossible to understand
their trends, interests or measure their reactions; today, the tar-
get audience has become known with passive digital footprint
tracking (Alakug, 2019).

Active footprints are data recorded by users, while passive foot-
prints are data recorded by users unconsciously. The actions
made on behalf of individuals without their knowledge (such
as opening an account or web page, making social shares, and
re-sharing previous posts), the appearance of any search made as
an advertisement, and the emergence of created and kept secret
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profiles or hidden posts can be given as examples of active and
passive footprints (Stirmelioglu & Seferoglu, 2019).

In the literature, digital footprints are classified in two different
ways, except active and passive, as implicit and explicit. Implic-
it footprints, including all invisible actions, include data such as
people clicks on web pages, duration of stay on web pages, cook-
ie data, and search history. Explicit footprints, which record all
actions that internet users can see, also include user responses
such as likes, comments, and shares in social media applications
(Koidl et al., 2018). It would be appropriate to say that latent foot-
prints represent passive digital footprints, and open footprints
represent active digital footprints.

Digital footprints of people lead to the formation of large databas-
es. However, most people still have no idea about who collected
these stored data, how and why they were collected, how they were
stored in databases, and how they were sold to data brokers (Oz-
can, 2021; Zwitter, 2016). Information that is used in digital media
today may appear before the individual differently tomorrow. For
example, in the most straightforward and innocent form, data col-
lected from a user can appear in front of that user as advertising
messages (Arslankara & Seferoglu, 2019). The digital footprint can
completely change the existing relationships: such as between the
individual and institutions, customers and various brands, patients
and health centers, voters and governments, and students and
universities. In this respect, it can be said that users must have dig-
ital footprint from this perspective, an institution’s reputation can
sometimes be affected by its employees’ sharing in digital media.

The digital reputation of an institution is closely related to the
institution’s digital image. The institution’s stakeholders mostly
create this image because one of the basic concepts in corporate
reputation management is a stakeholder (Karayel-Bilbil & Giiler,
2017). Educational institutions are also the most important insti-
tutions of a country. The most important stakeholders of the edu-
cation institutions are students. The decision of which school the
students will study at is first decided by looking at the its image,
that s, its corporate reputation. Schools with a bad reputation are
not preferred much. Other educational institutions’ stakeholders
are faculty members who help build the institution’s reputation,
and most parents want to enroll their students in institutions
with excellent teaching staff. Universities, which are among these
educational institutions, are the institutions’ students prefer, es-
pecially with their university placement scores. Newly-starting or
transitional students also prefer universities and departments
by searching through digital media, especially the Internet. How-
ever, sometimes, a faculty member’s sharing can be attributed
to the university they work, and this university is not preferred.
Therefore, faculty members are expected to have digital footprint
awareness.

In the literature, there are studies, especially on digital footprint
awareness of children and adolescents. There are studies on digi-
tal footprints of urologists (Gill et al., 2016), dieticians (Karanfilian
etal, 2019), neurological surgeons (Kim et al., 2018). The study ex-
amining the digital footprint awareness of teachers working in the
education sector (Arslankara & Seferoglu, 2019) is also included in
the literature. However, no study examining the digital footprint
awareness of faculty members was found. Therefore, this study’s
general purpose is to examine the relationship between faculty
members’ digital footprint experiences and their awareness of
digital footprints. For this purpose, the following research ques-
tions were sought:
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1. What are the online media usage situation levels of faculty
members?

2. Do faculty members’ digital footprints awareness, and digital
footprint experiences change significantly according to their
gender?

3. Are there any significant relationships among faculty mem-
bers’ gender and their Internet usage duration (daily usage
time and years of use), online environments they used, digital
footprint experiences, and digital footprint awareness?

Method

The research model, universe and sample, data collection tool, data
collection process, and analysis were presented in this section.

Research Model

In this study, a relational research model was used to reveal the rela-
tionships between faculty members’ gender and Internet usage du-
ration (daily usage time and years of use), their use of online environ-
ments, digital footprint experiences, and digital footprint awareness.
Relational research models are research designs that aim to reveal
change between two or more variables (Karasar, 2009).

Sampling

The population of the study consists of 1050 lecturers working
at a state university in Turkey. The entire research population was
tried to be reached through the mail service of the university. Ato-
tal of 398 faculty members voluntarily filled out the questionnaire.
Three hundred ninety-eight faculty members who voluntarily par-
ticipated in the survey with 98% confidence and a 4.60% error rate
were deemed sufficient to represent the study’s universe. 56.03%
of the faculty members were female (n = 223), 44.97% were male
(n =175). The average age of the participants was 40.03. 32.91% of
the faculty members were between 23 and 40 years old (n = 131),
4472% were between 41 and 50 years old (n = 178), and 22.36%
were over 51 years old (n = 89). 5.28% of faculty members use daily
internet less than 1 hour (n = 21), 37.44% between 1 and 3 hours
(n =149), 28.89% between 3 and 5 hours (n = 115),14.57% of 5to 7
hours (n = 58) and 13.82% stated that they used it for more than
7 hours (n = 55). While 16.33% of the faculty members stated that
their digital environment is safe (n = 65), 83.67% stated that they
are insecure (n = 333). While 5.28% of the faculty members shared
their passwords with others (n = 21), 94.72% stated that they did
not share their passwords with others (n = 377).

Data Collection Tools

The questionnaire form, which was prepared to collect data, con-
sisted of four parts. In the first part, the personal information form
questioning faculty members’ internet usage duration and demo-
graphic characteristics were included. In the second part, there
were ten questions about online tools used by faculty members
(Appendix 1).

In the third and fourth parts of the form, there were two parts of
the questionnaire developed by Stirmeliodlu and Seferoglu (2019):
(1) Operations carried out in digital environments, (2) Digital me-
dia experiences. There were 12 questions to determine the digi-
tal footprint awareness of faculty members in operations carried
out in digital environments (Appendix 2). In the section on digi-
tal media experiences, there were 16 items to determine faculty
members’ negative experiences regarding the digital footprint
(Appendix 3). Faculty members were asked to indicate the items’
expressions in the data collection tool on a five-point Likert-type
grading scale (1 = Never, 2 = Rarely, 3 = Sometimes, 4 = Gener-
ally, 5 = Always). Besides, items 13, 14, and 15 in the section on

digital media experiences contain reverse expressions compared
to other items. Therefore, these items were reverse coded when
calculating the mean. While the questionnaire’s internal consis-
tency coefficient regarding the transactions performed in digital
environments was calculated as 0.89, the internal consistency
coefficient of the digital environment experiences questionnaire
was found as 0.84.

Validity, Reliability, and Ethics

After deciding on the scale to be used in the study, two field ex-
perts were asked to check whether the study’s data collection
tool was suitable. The experts stated that it was ideal for the re-
search both in terms of structure and content, then the data was
collected. After the data was collected, the opinions of an expert
working in data mining analysis about the analysis of the data
were obtained, and the accuracy of the study was confirmed.

For this research, it was decided that the study was ethically ap-
propriate according to decision number 4 of the document on
ethics committee decisions numbered E-97132852-302.14.01-
18503 of the relevant university. Necessary permissions were ob-
tained to research within the scope of the university where the
research was conducted. The volunteer consent form was filled
out by the faculty members who expressed their opinions.

Data Analysis

Descriptive and relational analyzes were made during the data
analysis process. While Statistical Package for the Social Scienc-
es (IBM SPSS Corp., Armonk, NY, USA) 22 program was used for
descriptive analysis, the VEKA program was used for relational
analysis. Within the scope of descriptive analysis, t-test, mean,
percentage, and frequency analysis were performed.

In the relational analysis, the association rule, one of the data
mining methods, was used to reveal the relationships between
variables. Data mining can be defined as the process of obtaining
valuable information that may be hidden within the accumulated
or collected data over time (Ates & Karabatak, 2017; Karabatak &
ince, 2004). The association rule is a technique used to reveal new
and useful information from big data sets (Ruiz et al., 2016) and
the relationships between data. It is also used in social sciences
to obtain valuable results in revealing meaningful and interesting
relationships between various behavioral variables (Holsheimer et
al.,, 1995).

Lift and confidence values are examined in association rule appli-
cations. These two parameters are the two most crucial associa-
tion rule parameters (Ates & Karabatak, 2017). The lift value is an
important parameter that enables determining the most inter-
esting relationships among many rules, especially in the associ-
ation rule. Taking the value of “1” for the lift criterion means that
the relationship between the variables and the interestingness
is weak while being higher than 1 means that the relationship is
strong in a positive sense or less than 1 means that the relation-
ship is strong in a negative sense (Holsheimer et al., 1995). Be-
sides, as this value increases, the interestingness of the rule in-
creases. The confidence value of a rule of the form “A a B” refers to
the B event’s conditional probability value. Accordingly, the confi-
dence value is the probability of an event B occurring depending
on an event A occurs (Ates & Karabatak, 2017).

Before starting the association rule to determine the relation-
ships between variables, the data were converted into a format
that the VEKA program can handle. Then, the relationships be-
tween variables are analyzed.
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Results

The findings made within the scope of the research questions are
presented respectively.

Findings on the First Research Question
The findings regarding the first research question about the use of
online environments by the faculty members are shown in Table 1.

Table 1.
Distribution of Answers in Regard to the Situations of Faculty Members Using Online
Environments

Items Never Rarely Sometimes Usually  Always

OE1 n 149 78 101 37 33 2.31
% 37.44 19.60 25.38 9.30 8.29

OE2 n 22 27 72 117 160 3.92
% 5.53 6.78 18.09 29.40 40.20

OE3 n 25 51 143 111 68 3.37
% 6.28 12.81 35.93 27.89 17.09

OE4 n 145 74 83 59 37 2.42
% 36.43 18.59 20.85 14.82 9.30

OE5 n 94 90 133 59 22 2.56
% 23.62 22.61 33.42 14.82 5.53

OE6 n 13 45 79 100 161 3.88
% 3.27 11.31 19.85 25.13 40.45

OE7 n 82 81 91 69 75 2.93
% 20.60 20.35 22.86 17.34 18.84

OE8 n 161 116 85 27 9 2.01
% 4045  29.15 21.36 6.78 2.26

OE9 n 3 18 59 108 210 4.27
% 0.75 4.52 14.82 27.14 52.76

OE10 n 71 93 106 76 52 2.86
% 17.84 23.37 26.63 19.10 13.07

OE = Online environment

As seen in Table 1, the faculty members use “Always” online chat
tools (=4.27) by 52.76%, social networks (=3.88) by 40.45%, and
e-mail services (= 3.92) by 40.20%. The faculty members stat-
ed that they have “Never” used blogs (=2.01) by 40.45%, learning
management systems (LMS) (=2.31) by 37.44%, and Wiki (=2.42) by
36.43% (Appendicx 1).

Results on the Second Research Question

Findings related to the second research question “Do faculty
members’ digital footprints awareness and digital footprint ex-
periences change significantly according to their gender?” are
shown in Table 2.

Table 2.
Digital Footprint Awareness and Digital Footprint Experiences of Faculty Members
according to Gender Variable

Digital Footprint N sd  Gender N sd t df p
DFA 398 4.31 .620 Woman 223 4.38 .570

Man 175 4.23 672 239 396 .017
DFE 398 2.00 .552 Woman 223 1.92 .503

Man 175 2.12  .621 -3.63 396 .000

DFA = Digital footprint awareness; DFE = Digital footprint experiences

As seen in Table 2, the faculty members’ digital footprint aware-
ness is high (= 4.31), and their negative experiences in the digi-
tal environment are low ( = 2.00). According to the independent
groups’ t-test results, there was a significant difference in favor
of women in terms of both the digital footprint experiences (t,,,
= -3.63; p < .05) and digital footprint awareness (t.,, = -2.39; p <
.05) according to gender variable. However, for the “I have aware-
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ness about the concept of digital footprint” question; 39 faculty
members stated as “Never”, 48 faculty members stated as “Rare-
ly”, 83 faculty members stated as “Sometimes’, and 106 faculty
members stated as “Generally”, and 122 faculty members stated
as “Always” (Appendix 2).

The Results on the Third Research Question

Findings related to the third research question “Are there any sig-
nificant relationships among faculty members’ gender and their
Internet usage duration (daily usage time and years of use), online
environments they used, digital footprint experiences, and digital
footprint awareness?” are presented below.

With the association rule, 75 rules were created between faculty
members’ online environment usage situations, digital footprint
experiences, and digital footprint awareness. A total of 22 rules
with a confidence value above 50% and lift values above “1” were
included and interpreted in the study’s scope. One of these rules
revealed the relationship among online use situations (Rule 1),
four revealed the relationships between digital footprint experi-
ences (Rule 2, Rule 3, Rule 4, and Rule 5), and three revealed the
relationship between digital footprint awareness (Rule 6, Rule 7,
and Rule 8). These rules were shown in Table 3.

Table 3.
Meaningful Patterns and Rules Revealed with the Association Rule

Rule Number Rules Confidence Lift
1 OE2=5 OE7=5 45 ==> OE6=5 44 98% 2.42
2 DFE13 =5 152 ==> DFE4=1 103 68% 1.38
3 DFE15=3 148 ==> DFE14 =3 106 72% 1.56
4 DFE16=1 187 ==> DFE4=1 119 64% 1.29
5 DFE13 =5 152 ==> DFE16=1 92 61% 1.29
6 DFA12=5 122 ==> DFA11=5 88 72% 1.79
7 DFA12=5 122 => DFA2 =5 82 67% 1.53
8 DFA11=5 160 ==> DFA2 =5 100 63% 1.42

OE = Online environment; DFE = Digital footprint experiences; DFA = Digital footprint awareness

According to Rule 1, 98% of the faculty members who “always” use
social networks (n = 45) and cloud file sharing environments (lift =
2.42) also use e-mail services “always” (n = 44).

According to Rule 2, 68% (lift=1.38) of the faculty members (n =
152) who stated that their posts on digital media “always” reflect
their true thoughts “never” regrets their posts in digital media (n
=103). According to Rule 3, 72% (n = 148) of the faculty members
(n =148) who think that they “sometimes” positively affect other
people in online tools, are “sometimes” positively affected by the
shares in online tools (n =106). According to Rule 4, 64% (lift=1.29)
of the faculty members (n = 187) who “never” worried about the
negative thoughts of people in online tools about themselves
“never” regrets their sharing in digital media (n = 119). Accord-
ing to Rule 5, 61% (lift=1.51) of the faculty members (n = 152) who
stated that their posts on digital media “always” reflect their real
thoughts, “never” worry about people’s negative thoughts about
them in online tools (n = 92).

According to Rule 6, 72% (lift=1.79) of the faculty members (n =
122) who stated that they have an awareness of the concept of
the digital footprint, “always” review and organize the privacy set-
tings of online tools (e.g., social networks, online chat, etc) (n =
88). According to Rule 7, 67% (lift=1.53) of the faculty members (n
=122) who stated that they have an awareness of the concept of
the digital footprint, “always” review and share many times their
writing in terms of spelling before they share comments or arti-



35

cles on digital media (n = 82). According to Rule 8, 63% of faculty
members (n = 160) (lift=1.42) who “always” review and adjust the
privacy settings of online tools (e.g., social networks, online chat,
etc.) “always” review and share their writings many times in terms
of spelling before sharing comments or articles in digital media
(n=100).

The 15 rules obtained regarding the relationships among the data
inthe personal information form, online environments usage, dig-
ital footprint experiences, and digital footprint awareness are as
in Table 4.

Table 4.
Other Meaningful Patterns and Rules Revealed with the Association Rule

Rule Rules Confidence Lift

Number

9 Old= “40-50" OE4=1 43 ==> Daily internet usage= “3-5 93% 1.40
hours” 40

10 OE6=5 161 ==> Internet usage years= “More than 10 65% 1.34
years” 105

11 Internet usage years= “More than 10 years” OE7 =5 46 93% 2.31
==> OE6=5 43

12 Gender= “Female” DFE16=1 111 ==> DFE4=1 80 72% 1.46

13 DFE4=1 DFE16=1 119 ==> Gender= “Female” 80 67% 1.20

14 Gender= “Female” Daily internet usage= “3-5 hours” 59% 1.21
148 ==> DFE4=1 88

15 Daily internet usage= “3-5 hours” DFE4=1 131 ==> 65% 1.38
DFE16=1 85

16 OE7 =5 DFA2 =5 46 ==> OE6=5 43 93% 2.31

17 OE2=5 160 ==> DFA2 =5 87 54% 1.24

18 DFE10=5 140 ==> OE6=5 87 62% 1.54

19 OE2=5 160 ==> DFA11=5 91 57% 1.41

20 DFA11=5 160 ==> OE6=5 82 51% 1.27

21 DFE13 =5 152 ==>DFA2 =5 91 60% 1.36

22 DFA11=5 160 ==> DFE16=1 95 59% 1.26

OE = Online environment; DFE = Digital footprint experiences; DFA = Digital footprint awareness

According to Rule 9, 93% (lift=1.40) of the faculty members be-
tween the ages of 40 and 50 who “never” use the Wiki use the
Internet for 3 to 5 hours a day (n = 40). According to Rule 10, 65%
of the faculty members (n = 161) who “always” use e-mail services
(lift=1.34) have been using the internet for at least 10 years (n =
105). Besides, according to Rule 11, 93% (n = 46) of the faculty
members (n = 46) who use “always” both the Internet for more
than ten years and cloud storage environments also use the
e-mail services “always” (n = 439).

According to Rule 12, 72% (lift=1.46) of female faculty members (n
= 111) who “never” worry about the negative thoughts of people
in online tools about themselves do not regret any of their posts
in digital media (n = 80). Also, according to Rule 13, 67% (lift=1.20)
of those who “never” regretted their sharing in digital media and
“never” worried about the negative thoughts of people in online
tools about themselves in online vehicles (n = 119) are female
faculty members (n = 80). According to Rule 14, 59% (lift=1.21) of
female faculty members (n = 148) who use the internet for 3 to
5 hours a day were “never” worried about their sharing in digital
media (n = 88). According to Rule 15, 65% of the faculty members
(n =131) who use the Internet for 3 to 5 hours a day and who “nev-
er” regret their sharing in digital environments (lift=1.38), “never”
worry about the negative thoughts of people in online tools about
them (n = 85).

According to Rule 16, 93% (n = 46) of the faculty members who “al-
ways” use cloud file sharing environments and “always” review and

share their writing in terms of spelling before posting comments
or articles on digital media also use e-mail services “always” (n =
43). According to Rule 17, 54% (lift=1.24) of the faculty members (n
=160) who stated that they “always” use social networks, “always”
review and share their writing in terms of spelling before posting
comments or articles on digital media (n = 87). According to Rule
18, 62% of the faculty members (n = 140) (lift=1.54) who stated
that the contents of the search results they made in digital me-
dia “always” appear as advertisements in digital media use e-mail
services “always” (n = 87). According to rule 19, 57% (lift=1.41) of
faculty members (n = 160) who “always” use social networks, “al-
ways” constantly review the privacy settings of online tools (e.g.
social networks, online chat, etc.) (n = 91).

According to Rule 20, 51% (lift=1.27) of faculty members (n=160)
who “always” review and adjust their privacy settings for online
tools (e.g., social networks, online chat, etc.),” use e-mail services
“always (n = 82). According to Rule 21, 60% (lift=1.36) of the faculty
members (n = 152) who stated that their posts in digital media
“always” reflect their real thoughts “always” review and share their
writing “always” in terms of spelling before sharing comments or
articles on digital media (n = 91). According to Rule 22, 59% (n =
160) of faculty members (n = 160) who “always” review and adjust
privacy settings of online tools (e.g., social networks, online chat,
etc.) never worry about the negative opinions of people in online
tools about them.

Discussion

This study aimed to reveal the relationships between faculty
members’ gender and internet usage durations (daily usage time
and years of use), their use of online environments, digital foot-
print experiences, and digital footprint awareness. For this pur-
pose, some meaningful and engaging relationships between vari-
ables were revealed by using the association rule.

The descriptive analysis revealed that the faculty members most-
ly use online chat tools, social networks, e-mail services, and least
blogs, LMS, and Wiki. The association rule results revealed that
almost all faculty members, who always use social networks and
cloud file-sharing environments, always use e-mail services. In Ar-
slankara and Seferoglu’s (2019) study, teachers mostly leave a dig-
ital footprint on social networks, online chats, and web pages, and
at least use LMS, discussion forums, and web pages that produce
academic content. Gill et al. (2016) stated that academic urolo-
gists have less social media visibility, which means social media is
used less by academic urologists. Kim et al. (2018) and Karanfilian
et al. (2019) found that the vast majority of medical faculty mem-
bers in the regions where they conducted the studies had no con-
trol over their online identities. Besides, it was revealed that med-
ical faculty did not use social media or doctor-controlled websites
much in both studies. It can be said that the reason the current
study results and the other studies’ results differ from each other
is due to the different research and expertise areas of the faculty
members for whom the data were collected.

It is expected that faculty members mostly use chat tools, social
networks, and e-mail services for their professions. Because facul-
ty members interact with their social environment and with their
students, they meet with their students online using digital tools.
One of the study’s outstanding results is that the faculty mem-
bers stated that they used LMS less frequently. It can be noted
that this is either since faculty members do not know the names
of the distance education systems they commonly use during the
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pandemic period, or they use a system other than Moodle, Black-
board, Edmodo isted in the survey questionnaire.

At the end of the study, it was observed that the faculty mem-
bers’ digital footprint awareness was high, and their negative
experiences in the digital environment were low. Gill et al. (2016)
revealed that academic urologists generally control a large part of
the content returned in Internet searches. This result is because
faculty members use information and communication technolo-
gies and databases too much due to their profession. However,
one of the most exciting findings of the study is that while faculty
members responded to the statements about digital footprint
awareness at a high level, they expressed a lower level of opinion
about the concept of digital footprint.

This result shows that faculty members know digital footprint
as “scope” even though they do not know it as a “concept”. Be-
cause, according to the association rule results, most of the fac-
ulty members who stated that they are aware of the concept of
digital footprint and have always used social networks review the
privacy settings of online tools and review and share with others
their spelling many times before posting comments or articles
on digital media. It has been observed that the majority of faculty
members, who always review and adjust the privacy settings of
digital tools, never worry about the negative opinions of people in
online tools about themselves. For this reason, it is a common sit-
uation that faculty members frequently check their writings in so-
cial network environments in terms of both meaning and spelling.
Faculty members can be confident that they do not have much to
worry about their writing or privacy. Besides, faculty members do
not care much about what others think about them, as they use
their e-mails and social media accounts, especially for profession-
al or educational purposes.

In the study, the faculty members stated that their posts on dig-
ital media always reflect their real thoughts, do not regret their
posts in digital media, and continuously review and share their
writing in spelling many times before sharing comments or arti-
cles on digital media. This situation shows that faculty members
pay attention in form and semantically to their reports in digital
media. Also, it can be said that faculty members are trying to pro-
tect their professional reputations in digital environments. In the
research project carried out by the Department of Sociology of
Istanbul University with the support of The Scientific and Tech-
nological Research Council of Turkey (TUBITAK), the reputation of
being a faculty member in the society with a professional repu-
tation scale ranked second among 20 professions with 83.32%
(Jurnal.lst, 2020). This finding can be interpreted as the effective
use of the media, which guides the faculty members’ opinions on
society’s professions.

It was revealed that most of the faculty members, who sometimes
positively affect others in the online tools, sometimes positively
affect them through the sharing of the online tools. Evans (2010)
defines social media as online environments based on sharing the
participants’ opinions and experiences, building on shared tastes
and similarities, offering a sincere conversation environment,
meeting the participants at a common point, and often gaining
more information to make better choices. The faculty members,
who used online environments to raise awareness on some is-
sues, are influenced by positive digital activities.

At the end of the study, it was determined that most of the facul-
ty members, who always reflect their real thoughts in their shar-
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ing in digital media, do not worry about the negative thoughts of
people in online tools. This finding can be explained by the high
self-confidence of the faculty members. Because, self-confidence
is the ability to impose their opinions on others, to be optimistic,
willing, independent, open to criticism and emotionally mature, to
feel love and pride, to feel secure, and to have the ability to eval-
uate one’s capacity correctly (Davranis Bilimleri Enstitlist [DBE],
2016). Social media are web-based services that enable individu-
als to connect with other individuals and share files through open
or semi-open profiles (Ayan, 2016). For this reason, social media
offers an environment that allows individuals to transform them-
selves into the format they want. However, with this research
result, faculty members do not need to convert themselves into
many different forms.

Madden et al. (2007) also divided adults into four groups accord-
ing to their measures to manage and limit their online footprints.
Among these groups, “confident creatives” are not worried about
the availability of their online information and are actively upload-
ing content but taking various steps to limit their personal data.
“Concerned and careful adults” are taking steps to determine
their online knowledge and are concerned and careful about their
online information. The “worried by the wayside adults” are the
group of adults concerned about how much information is avail-
able on the Internet about themselves and do not actively limit
their knowledge online. “Unfazed and Inactive adults” are adults
who are not concerned about their personal information and do
nothing to limit the amount of information about themselves on-
line. According to the classification made by Madden et al. (2007),
the faculty members are in the group of self-confident adults.

The study revealed that the digital footprint awareness levels
of the faculty members are relatively high. However, it was con-
cluded that female faculty members have a higher awareness of
digital footprint experiences and digital footprint than men. Ac-
cording to the duration of internet use, it was revealed that the
faculty members, who stated that they use the Internet for 3to 5
hours a day, mostly female faculty members, were never worried
about their posts on digital media. It was found that most of the
faculty members, most of whom are female lecturers, who do not
worry about the negative thoughts of others about them in online
environments, never regret their posts in digital environments.
This may be because faculty members, who use the Internet for 3
to 5 hours a day, use digital media for academic studies or com-
munication with students rather than social media. Also, female
faculty members are not worried about their posts because they
care more about their digital media posts and pay more atten-
tion to their posts. However, in Arslankara and Seferoglu’s (2019)
study, although teachers ‘digital footprint awareness levels were
high, male teachers’ awareness was higher. These results can be
explained by the privacy anxiety of women and men’s tendency
to take risky behaviors. Because Filiz and Yesildal's (2019) study
showed a significant negative relationship between risk percep-
tion and privacy anxiety in virtual environments, men’s risk per-
ception is higher than women’s, and women’s privacy anxiety
is higher than men’s. Also, while the current study was carried
out in a province in the Eastern Anatolia Region, Arslankara and
Seferoglu (2019) carried out their studies in a city in the Marmara
Region. On the other hand, in the study of Kumar and Raj (2020),
it was observed that while men’s digital footprint experiences
were higher than women’s, womens’ digital footprint awareness
was even higher. The reason for these opposite results may also
be due to cultural or regional differences. Because in a study con-
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ducted by Stirmelioglu and Seferoglu (2019) with students study-
ing at universities in many different regions, it was seen that the
digital footprint awareness of women and men did not differ by
gender.

Conclusion and Recommendations

It was revealed that most of the faculty members, whose con-
tents of search results in digital environments are always dis-
played as advertisements in digital environments, always use
e-mail services. Faculty members frequently use e-mail services
due to their professions. For this reason, it is expected that some
search results registered in databases will appear with the e-mail
applications used by faculty members. Because the applications
with advanced algorithms examine all kinds of data entered into
the digital environment and allow advertisements to be displayed
with people’s applications. Every search on search engines pro-
vides clues about what the person needs. Sites that offer e-mail
services are also commercial, and although they seem to provide
the service for free, they earn their primary earnings from ad-
vertisements. For this reason, some previous product searches
made by faculty members who use e-mail services due to their
professions appear as advertisements with e-mail applications.

There are some limitations to this study. The current research
does not examine the development of relationships acquired over
time, as it is a cross-sectional study. This is an essential limita-
tion of the study. Another limitation of the study is that the re-
search was conducted only quantitatively. According to the result
obtained from the analysis of the quantitative data, although it
is seen that female faculty members ‘awareness of digital foot-
print is significantly higher than male faculty members, there are
results in the literature that male teachers’ awareness of digital
footprint is high. To explain the reasons for these contrasting
research results, it may be suggested to conduct qualitative or
mixed research with faculty members working in the education
sector. To illustrate this contradictory situation, it is to investigate
with a more comprehensive study whether the opposite results
are due to regional or cultural differences by collecting data from
people working at the same education level.

According to the results obtained from the present study, al-
though it was revealed that the faculty members mostly use
online chat tools, social networks, and e-mail services, it was
revealed that the academicians who took their opinions in the
studies conducted abroad did not use social media much. For this
reason, it may be recommended to achieve more comprehensive
research with different academicians (for example, dentistry and
medicine) to investigate the reason for the difference between the
study results.
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Genisletilmis Ozet

Amag: Alanyazinda Ozellikle gocuklarin ve ergenlerin dijital ayak izi farkindalklari ile ilgili gesitli calismalarin yapildigi gorilmektedir.
Yetigkin calisanlarla ilgili olarak da Urolojistlerin (Gill ve ark., 2016), diyetisyenlerin (Karanfilian ve ark., 2019), norolojik cerrahlarin (Kim ve
ark., 2018) dijital ayak izi tzerine ¢alismalar bulunmaktadir. Ayrica egitim sektdriinde gorev yapan 6gretmenlerin dijital ayak izi farkin-
daliklarinin incelendigi calismalar (Arslankara ve Seferoglu, 2019) da alanyazinda yer almaktadir. Ancak 6gretim Uyelerinin dijital ayak izi
farkindaliklariniinceleyen herhangi bir caligmaya rastlanamamistir. Bu nedenle bu ¢alismanin genel amaci 6gretim Uyelerinin dijital ayak
izi yasantilari ile dijital ayak izi farkindaliklari arasindaki iliskinin incelenmesidir.

Yéntem: Bu calismada 6gretim Uyelerinin cinsiyetleri ve interneti kullanim sireleri (glinlik kullanim stiresi ve kullanim yil), cevrim igi or-
tamlari kullanma durumlari, dijital ayak izi yasantilari ve dijital ayak izi farkindaliklarinin birbirleri ile aralarindaki iligkilerin ortaya konmasi
icin iliskisel tarama modeli kullanilmistir. Calismanin evrenini Turkiye'de bir devlet Universitesinde gorev yapan 1050 6gretim tyesi olustur-
maktadir. Arastirmanin evrenine elektronik posta ile ulagiimaya galisilmistir. Toplam 398 6gretim tyesi gonulll olarak anketi doldurmustur.
%98 giiven ve %4,60 hata orani ile ankete gonulli olarak katilan 398 6gretim Uyesi, calismanin evreninin temsili icin yeterli gortilmastir.

Galismanin amacina uygun veri toplamak amaciyla olusturulan anket formu dort bdlimden meydana gelmektedir. Birinci bolimde
arastirmacilar tarafindan 6gretim Uyelerinin interneti kullanmalarini ve demografik 6zelliklerini sorgulayan kisisel bilgiler formu yer al-
maktadir. ikinci béliimde ise gevrim igi araglarin kullanim durumlarina iliskin 10 soruya yer verilmistir. Formun Gglincii ve dérdiincii
bélimlerde ise Strmelioglu ve Seferoglu (2019) tarafindan gelistiriimis olan anketin iki bolimi yer almistir: (1) Dijital ortamlarda
gerceklestirilen islemler, (2) Dijital ortam yasantilari.

Mevcut galismada betimsel ve iligkisel analizler yapilmistir. Betimsel analizler igin SPSS 22 programi kullanilirken iligkisel analiz igin
VEKA programi kullanilmistir. Betimsel analizler kapsaminda t testi, ortalama, ylizde ve frekans analizleri yapilmistir. iliskisel analizde ise
degiskenler arasindaki iligkilerin ortaya konmasi igin veri madenciligi yontemlerinden birliktelik kuralindan faydalaniimistir.

Sonug: Ogretim Uyelerinin cinsiyetleri ve interneti kullanim durumlan (ginlik kullanim siiresi ve kullanim yili), gevrim ici ortamlar
kullanma durumlari, dijital ayak izi yasantilari ve dijital ayak izi farkindaliklarinin arasindaki iligkilerin ortaya konmasi amaciyla yapilan
calismada 6gretim Uyelerinin en fazla gevrim ici sohbet araglarini, sosyal aglari, e-posta hizmetlerini kullandiklari, en az da ag glnltkler-
ini, OYS'yi ve wikiyi kullandiklari ortaya cikmistir. Ayrica yapilan analizlerde sosyal aglari ve bulut dosya paylasimi ortamlarini her zaman
kullanan 6gretim tyelerinin hemen hemen hepsinin e-posta hizmetlerini de her zaman kullandiklari ortaya ¢ikmistir.

Galisma sonunda ogretim Uyelerinin dijital ayak izi farkindaliklarinin ylksek, dijital ortamda olumsuz yasantilarinin ise disik oldugu
ortaya ¢ikmistir. Calismanin en ilging sonuglarindan biri 6gretim Uyeleri dijital ayak izi farkindaliklarina iliskin ifadelere yiksek dizeyde
cevap verirlerken, dijital ayak izi kavrami hakkinda farkindali§inin bulunmasina yonelik ifadeye daha diistk dlizeyde gorUs bildirmeleridir.
Bu da 6gretim Uyelerinin dijital ayak izini “kavram” olarak bilmemelerine ragmen “kapsam” olarak bildiklerini gostermistir.

Dijital araglarin gizlilik ayarlarini her zaman gozden gegirip diizenleyen 6gretim Uyelerinin cogunlugunun gevrim ici araglardaki kisil-
erin kendileri hakkindaki distincelerinin olumsuz olmasindan asla endigse etmemektedirler. Elde edilen bu bulgular, 6gretim Uyeler-
inin bilgi gtivenligi ve dijital ayak izi farkindaligina sahip olduklarini ve dijital ortamlarda kendilerini dogru ifade etmeye calistiklarini
gostermistir. Calismanin basgka bir sonucuna gore, dijital ortamlarda yaptigi paylasimlarin her zaman gercek distincelerini yansittigini
belirten 6gretim Uyelerinin dijital ortamlarda yaptiklari paylagimlardan dolayi pismanlik duymadiklari ve dijital ortamlarda yorum ya da
yazi paylasmadan 6nce yazdiklarini her zaman imla agisindan birgok kez gozden gecirip paylastiklari ortaya ¢ikmistir. Bu durum, 6gretim
Uyelerinin dijital ortamlarda sadece yazdiklarini bicimsel degil anlamsal olarak da dikkat ettiklerini géstermektedir.

Cevrim igi araglardaki diger kisileri bazen olumlu yonde etkileyen 6gretim Uyelerinin gogunun, cevrim igi araglardaki paylagimlarin kendil-
erini bazen olumlu yonde etkiledigi ortaya ¢ikmistir. Dijital ortamlarda yaptigi paylasimlarin her zaman gercek diistincelerini yansittigini
belirten 6gretim uyeleri cogunun da gevrim igi araglardaki kisilerin kendileri hakkindaki distincelerinin olumsuz olmasindan endise
etmedikleri belirlenmistir.

Yapilan ¢alismada 6gretim Uyelerinin genel olarak dijital ayak izi farkindalik diizeylerinin oldukga yiiksek olmasina ragmen kadin 6gre-
tim Uyelerinin erkeklere gore hem dijital ayak izi yasantilarinin hem de dijital ayak izi farkindaliklarinin daha yiiksek oldugu sonucuna
ulasilmistir. internet kullanim stiresine gore de; cogu kadin 6gretim Uyesi olmak lzere, giinde 3 ile 5 saat arasinda internet kullanan
ogretim Uyelerinin dijital ortamlarda yaptiklari paylagimlardan asla endise duymadiklari ortaya ¢ikmistir. Yine cogu kadin 6gretim Uyesi
olmak Uzere, cevrim ici araglardaki diger kisilerin kendileri hakkindaki distincelerin olumsuz olmasindan endise etmeyen 6gretim Uyel-
erinin cogunlugunun da dijital ortamlardaki paylasimlarindan dolayi hi¢cbir zaman pismanlik duymadiklari ortaya ¢ikmistir.

Galismanin sadece nicel olarak yUrtttlmustir ve bu verilerin analizinden elde edilen sonuca gore kadin 6gretim Uyelerinin dijital ayak izi
farkindaliklarinin erkek 6gretim Uyelerine gére anlamli diizeyde ylksektir. Ancak alanyazinda erkek 6gretmenlerin dijital ayak izi farkin-
daliginin kadinlarinkine gore yiksek olduguna iliskin sonuglar vardir. Bu zit arastirma sonuglarin nedenlerinin agiklanmasi agisindan
egitim sektoriinde galisan 6gretim elemanlari ile nitel veya karma arastirma yapilmasi dnerilebilir. Bu geligkili durumun agiklanabilmesi
icin de arastirmacilara ayni egitim kademesinde ¢alisan kisilerden veri toplayarak zit sonuglarin bolgesel veya kdlttrel farkliliktan kay-
naklanip kaynaklanmadiginin daha kapsamli bir calisma ile arastiriimasidir.

Mevcut calismadan elde edilen sonuca gore 6gretim Uyeleri en gok gevrim ici sohbet araglarini, sosyal aglari, e-posta hizmetlerini kul-
landiklari ortaya gikmasina ragmen yurtdigi alanyazinda yapiimis galismalarda goriist alan akademisyenlerin sosyal medyayi ¢ok fazla
kullanmadiklari ortaya ¢ikmistir. Bu nedenle ¢alismalar arasindaki sonug farkliliginin nedeninin arastirilmasi igin ¢alisma alani (6rnegin,
dis hekimligi ve tip) farkli akademisyenlerle daha kapsamli olarak galismanin ylrttilmesi dnerilebilir.
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ANNEX-1

Frequency analysis of faculty members’ use of online environments

Items Never Rarely Sometimes Usually Always

OE1. Learning Management Systems (Moodle, Blackboard, Edmodo etc.) 149 78 101 37 33

OE2. Social networks (Facebook, Twitter, Instagram etc.) 22 27 72 117 160

OE3. Web pages (content, comments, etc.) 25 51 143 111 68

OE4. Wiki 145 74 83 59 37

OE5. Discussion forums 94 90 133 59 22

OES6. e-Mail services (Gmail, Hotmail, Outlook, Yandex etc.) 13 45 79 100 161

OE?. Cloud file sharing environments (Dropbox, Google Drive etc.) 82 81 91 69 75

OES8. Blogs 161 116 85 27 9

OE9. Online chat tools (WhatsApp, Skype, Messenger etc.) 3 18 59 108 210

OE10. Eksi Sozliik, Uludag Sozliik, etc. platforms 71 93 106 76 52

ANNEX-2

Frequency analysis of faculty members’ awareness of digital footprints

Items Never Rarely Sometimes Usually Always

DFAT1. Dijital ortamlarda yorum ya da yaz1 paylasmadan once yazdiklarim tislup 10 13 43 93 239

acgisindan birgok kez gozden gecirip paylagirim.

DFAZ2. Dijital ortamlarda yorum ya da yazi paylasmadan 6nce yazdiklarimi imla 14 24 67 118 175

agisindan birgok kez gozden gegirip paylagirim.

DFA3. Dijital ortamlardaki bilgilerimin okul, is veya 6zel yasantimda karsima 5 13 36 100 244

cikabileceginin farkindayim.

DFAA4. Dijital ortamlardaki bilgi paylasgimlarimin gelecekte mesleki veya 6zel 5 11 49 93 240

yagsantimda karsima ¢ikma ihtimali nedeniyle dikkatli davranirim.

DFAS. Dijital ortamlarda yaptigim her tiirlii iglemin kayit alinda olacagini bilirim. 2 3 32 84 277

DFAG®. Dijital ortamlarda yaptigim hicbir islemin gizli kalmayabileceginin 3 12 24 77 282

farkindayim.

DFA?. internet kafe, ortak kullanimli bilgisayar laboratuvarlari vb. ortamlarda 1 8 26 92 271

bilgilerimin/paylagimlarimin bagkalarinin eline gegme ihtimali oldugunun

farkindayim.

DFAB. Dijital ortamlarda bagkasinin gérmesini istemedigim kisisel bilgilerimi 3 10 36 110 239

kimsenin kullanmamasu igin gerekli 6nlemleri alirim.

DFA9. Cevrim ici araglarin (6rnegin; sosyal aglar, cevrim igi sohbet vb.) gizlilik 3 7 39 109 240

ayarlarinin farkindayim.

DFA10. Cevrim ici araglar: (6rnegin; sosyal aglar, gevrim igi sohbet vb.) gizlilik 7 7 45 109 230

ayarlarimi kullaniyorum.

DFA11. Cevrim igi araglar: (6rnegin; sosyal aglar, gevrim igi sohbet vb.) gizlilik 7 7 45 109 230

ayarlarim stirekli gozden gegirip diizenlerim.

DFA12. Dijital ayak izi kavrami hakkinda farkindaligim bulunmaktadir. 39 48 83 106 122

ANNEX-3

Frequency analysis of faculty members’ digital footprints experiences

Items Never Rarely Sometimes Usually Always

DFE1. Dijital ortamlarda bilgim disinda benim adima hesap agildig: oldu. 304 39 32 15 8
76.38 9.80 8.04 3.77 2.01

DFE2. Dijital ortamlarda bilgim diginda benim adima paylasim yapildig: oldu. 285 50 38 19 6
71.61 12.56 9.55 4.77 1.51

DFE3. Dijital ortamlarda paylastiklarim nedeniyle zor duruma diistigiim 275 60 42 16 5

zamanlar oldu. 69.10 15.08 10.55 4.02 1.26

DFE4. Dijital ortamlarda paylagimlarimin bazilarindan dolay1 pismanlik 196 107 66 23 6

duydugum oldu. 49.25 26.88 16.58 5.78 1.51

DFE5. Gegmiste yagsadigim olaylarin dijital ortamda giin yiiziine gikmasi sebebiyle 271 59 38 21 9

tedirgin oldugum zamanlar oldu. 68.00 14.82 0.55 5.28 2.26

DFES6. Dijital ortamlarda kimseye haber vermeden olusturdugum profillerimi 271 59 38 21 9

tanmdiklarimin 6grendigini fark ettigim zamanlar oldu. 68.09 1202 0.55 5,28 2,96

DFE?. Dijital ortamlarda ailemden gizledigim bilgilerimin 6grenilmesi nedeniyle 330 35 17 11 5

ailemle tartigmalarim oldu. 82.91 8.79 427 276 1.26

DFES8. Dijital ortamlardaki iletigim igerisinde bulundugum kisilerden gizledigim 314 46 25 9 4

bilgilerimin 6grenilmesi nedeniyle sorunlar yasadigim oldu. 76.89 11.56 6.28 226 101
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ANNEX-3
Frequency analysis of faculty members’ digital footprints experiences (Continued)
Items Never Rarely Sometimes Usually Always
DFE9. Dijital ortamlarda yaptigim paylasimlar nedeniyle yasal yaptirimlarla kars: 361 13 12 8 4
kargiya kaldim. 90.70 3.27 3.02 2.01 1.01
DFE10. Dijital ortamlarda yaptigim arama sonuglarimin igerikleri dijital 106 33 54 65 140
ortamlarda kargima reklam olarak gikmaktadir. 26.63 8.29 13.57 16.33 35.18
DFE11. Dijital ortamlarda yiikledigim igeriklerin aile yasamimi olumsuz 266 63 37 15 17
etkilemesinden endige duymaktayim. 66.83 15.83 0.30 3.77 427
DFE12. Dijital ortamlarda yiikledigim igeriklerin mesleki yasamimi olumsuz 261 60 39 22 16
etkilemesinden endisesi duymaktayim. 65.58 15.08 0.80 5.53 402
DFE13. Dijital ortamlarda yaptigim paylagimlar, gercek diisiincelerimi 39 20 69 118 152
yansitmaktadur. 9.80 5.03 17.34 29.65 38.19
DFE14. Cevrim ici araglardaki paylagimlar beni olumlu yonde etkilemektedir. 37 49 183 88 41
9.30 12.31 45.98 22,11 10.30
DFE15. Cevrim ici araglardaki diger kisileri olumlu yonde etkiledigimi 32 42 148 119 57
diginmekteyim. 8.04 10.55 37.19 29.90 14.32
DFE16. Cevrim ici araglardaki kisilerin benim hakkimdaki diistincelerinin 187 90 80 28 13
olumsuz olmasindan endise etmekteyim. 46.98 22,61 20.10 704 327
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